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Looking beyond Bath’s 
elegant facades.  K3Travel
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Susan Glaser   sglaser@cleveland.com

Fortunately, there was an empty seat 
between us, but I still couldn’t stop stress-
ing about the passenger to my left with an 
extra-large beverage in his hand.

For what seemed like half the flight, 
the traveler wore his face mask around his 
chin while he took repeated sips from his 
giant Auntie Anne’s cup. I stared at him 
from my window seat, willing him to fin-
ish his drink and hoist his face covering.

This is what air travel in 2020 has 
become, at least for me. Instead of fretting 
about missed connections and lost bag-
gage, I worried about ill-fitting masks and 
crowded plane aisles.

Last week, I flew for the first time since 
February, and it was an eye-opening expe-
rience. I haven’t been that close to strang-
ers since the middle of March, when the 
coronavirus pandemic made us all fear-
ful about standing next to people we don’t 
know.

That said, the experience felt relatively 
safe. Most passengers were responsible 
and respectful of the new rules. Airline 
employees were concerned, polite enforc-
ers.

Even so, I think I’ll wait a while before 

I book a ticket for my 80-year-old mother.

COMPARING FRONTIER, UNITED
I flew to Orlando and back on two differ-

ent airlines — Frontier headed south and 
United on my return flight to Cleveland. 
The experiences were largely comparable, 
although there were some differences.

Frontier took my temperature before I 
got on the plane, and United had a more 
orderly deboarding process. Both allowed 
passengers to remove mandatory masks 
for prolonged periods while eating and 
drinking.

In recent months, U.S. airlines — finan-
cially devastated by the pandemic — have 
been touting studies that show how safe 
air travel is. On my United flight, the car-
rier even summarized the results from a 
recent (airline-funded) Defense Depart-
ment study on its seat-back screens, which 
showed minimal risk from flying, primar-
ily due to the advanced air filtration sys-
tems on modern aircraft.

The problem with some of these studies 
— they seem to assume perfect behavior 
from passengers. 

A wary return to the air 

Taking a flight for the first time since the pandemic, our  
writer finds carriers being careful. Passengers, not so much.

Shannon McMahon   Washington Post

In a tough year, airlines are getting cre-
ative with how they can make money off 
grounded travelers. Those travelers are 
bringing the in-flight experience home 
through food, clothing and even bar carts 
plucked from 747s. Here’s a selection of 
things airlines are selling to make ends meet.

IN-FLIGHT MEALS
Finnair recently began selling its busi-

ness-class in-flight meals in Finnish gro-
cery stores. A Finnair spokesperson said 
its “menu” will start with Nordic-Japanese 
main course options like “Finnish reindeer 
and beef in teriyaki-radish sauce,” smoked 
fish and mushroom risotto, and roasted 
carrots with blue cheese mousse, for $7 to 
$15 per dish. The dishes change every two 
weeks, and the airline is only selling the 
meals via select stores in Finland. 

DINING EXPERIENCES
Thai Airways recently opened a diner 

inside its Bangkok headquarters, complete 

with plane seats and cabin-themed decor. 
The company, which filed for bankruptcy 
in May, offers “Taste of Travel” meals 
made by its in-flight catering teams.

Singapore Air also recently announced 
it will offer in-flight dining meals and 
experiences for locals called “Discover 
Your Singapore Airlines.” This includes 
repurposing an Airbus A380 as a runway 
restaurant serving in-flight meals, as well 
as allowing customers to purchase first- 
and business-class meal packages to enjoy 
at home.

TRADEMARK PLANE SNACKS
Airline food suppliers are looking for 

new ways to reach more customers, too. 
United’s first-class nuts provider, GNS 
Foods, is selling its fancy mixed nuts on-
line because of the pandemic. 

“Not only are we left with bags of mixes, 
we are also left with the raw ingredients 
and ingredient contracts from the sup-
pliers,” GNS owner Kim Peacock said. 

So she has set up a way for people to buy 
them online. Elite Status nuts, a blend of 
whole cashews and whole almonds, and 
the first-class nut mix, a blend of cashews, 
almonds, pecans and pistachios, both 
start at about $24 for a two-pound bag, and 
they ship free .

This year, JetBlue also offloaded its 
for-purchase cheese and cracker trays 
through Imperfect Foods. The company 
sold 16,000 of the $2.99 snack packs, Imper-
fect Foods CEO Philip Behn said in May.

STOCKED BAR CARTS
Qantas Airways recently sold 1,000 of 

its stocked bar carts for more than $1,400 
each, throwing in its business-class 
pajama sets and first-class blankets to 
entice its flier base in Australia. The airline 
sold out of the galley carts in hours, and it 
said the “half carts” were “stocked with a 
range of items from champagne and Aus-
tralian wine to Tim Tams, PJs and a First 
Class Sheridan throw.”

Airlines selling their snacks, carts to grounded travelers
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J.D. Power recently surveyed more than 50,000 travelers while they were at 
a major U.S. airport. Respondents were asked two questions: These were the 
top three responses.

Where they were most concerned about catching COVID-19

Onboard aircraft

37%
Cabs, ride share, trains

13%
Airport security

10%

Require all passengers 
and staff to wear masks

48%

Improve cleaning 
procedures

13%
Queue management/ 
physical distancing

7%

What safety measures for airports do you consider to be most important?

SEE AIR, K2
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Travel

Andrea Sachs   Washington Post

At the Park Hyatt in Washington, D.C., 
I had to resist. No swaddling in the plush 
bathrobe. No running a hot bath. No click-
ing through the movie channels. No vaca-
tion-style activities.

After months of working from my apart-
ment, staring at the same sickly plant, I 
wanted a change of scenery and indoor 
flora. So I booked a day at the hotel and 
turned Room 415 into my office.

Before the coronavirus pandemic, lei-
sure travelers typically reserved daytime 
stays if they had long layovers or evening 
flights. The hotels were often near an inter-
national airport, so guests could rest and 
shower before hopping on a shuttle and 
jetting off to their next destination. Busi-
ness travelers also occupied hotels during 
work hours, using conference rooms or 
executive suites as satellite offices.

THE ACCIDENTAL NOMAD
During the global pandemic, however, a 

new type of traveler has emerged: the acci-
dental digital nomad. To accommodate 
the needs of remote workers, hotels are 
flipping their reservation times and tout-
ing their office amenities over R&R perks, 
many of which are closed or limited.

“Most hotels will be open to something 
like this,” said John S. Fareed, manag-
ing director of North America at Horwath 
HTL, a consulting firm that specializes in 
hospitality, tourism and leisure. “Some are 
really going for it and promoting it. I think 
this should be a priority.”

Red Roof Inn was at the forefront of 
the WFH trend, with the “H” standing for 
“hotel.” The budget chain introduced its 
Work Under Our Roof promotion in late 
March. It runs through the end of the year. 
The weekday rate starts at $39 and typ-
ically includes a guest room from 8 a.m. 
to 6 p.m., local and long-distance phone 
calls, a fax machine, workstation and cof-
fee maker. Pets are also invited.

ON THE BANDWAGON
Since then, more properties have 

jumped into the carpool lane. In down-
town Washington, the Hamilton Hotel’s 
Work from Hamilton package includes a 
room or suite from 6 a.m. to 7 p.m., Star-
bucks breakfast, and access to the Press-
Reader, a digital news source with more 
than 7,000 publications in 200 languages. 
Guests who sign up for Fig Works Perks at 
the Hotel Figueroa in Los Angeles receive 

accommodations from 9 a.m. to 5 p.m., 
parking, high-speed WiFi, use of a copy 
machine, and an in-room coffee machine 
and refrigerator.

A few hospitality companies are going 
even further and proposing a lifestyle rev-
olution.

 CitizenM, for one, recently unveiled 
two programs that might tempt you. 
With Global Passport, subscribers can 
book up to 30 consecutive days at Citi-
zenM’s 21 properties for the fixed rate 
of $50 a night. (You must spend at least 
seven nights and no more than 29 nights 
in one location.) 

Only 1,000 passports are available, and 
the company has sold several hundred 
since its launch in late September. The 
monthly corporate subscription plan also 
provides workspace in any CitizenM living 
room, plus three nights’ lodging, break-
fast and three hours of meeting space, for 
$600.

“These are for the more-established 
person who has a disposable income,” said 
Cameron Sperance, who covers the hospi-
tality industry for the news site Skift.

JUST LIKE THE OFFICE
Sperance sees the recent partnership 

between Industrious, a workplace provider, 
and Proper Hospitality, a luxury lifestyle 
brand, as a harbinger of hotel office spaces 
to come. The companies are transforming 
Proper’s suites into private work sites with 
features — ergonomic furniture, extra mon-
itors, cold brew coffee, gourmet snacks — 
as common today as the vending machines 
and file cabinets of yore. The pair unveiled 
the new concept at Proper properties in Aus-
tin, San Francisco and Santa Monica, Cali-
fornia, and will roll out more soon.

“The idea is to make sure that whatever 
you have at your office, you will have at the 
hotel: high-speed WiFi, a separate work 
area with a desk, and food and beverage 
places that are open or nearby,” said Chip 
Rogers, president of the American Hotel & 
Lodging Association.

For guests who don’t want to go home 
after work, the industry has created the 
latest portmanteau — the workcation. 
The packages are usually located in vaca-
tion destinations, such as Las Vegas (MGM 
Resorts’ Viva Las Office); Lake Geneva, 

Wisconsin. (Grand Geneva Resort & Spa’s 
New Week, New Office); and Key West, 
Florida, Orlando and Aruba (Hyatt’s Work 
From Hyatt). To take advantage of the spe-
cials, you will most likely have to travel, 
and therefore know the safety require-
ments of the locale.

“An overnight doesn’t count. You need 
to spend at least two or three nights,” said 
Fareed, explaining the true workcation.

Unlike the workcation, most hotels do 
not advertise the day-use option on their 
websites. And those that do often omit the 
critical details, such as rate and availabil-
ity. The Normandy Hotel in Dupont Circle 
says to call for more information. So I did. 
The front-desk employee quoted me a rate 
of $124 for an overnight stay and $59 dor 
the day-use rate.

I booked a room on Dayuse.com, which 
lists more than 6,000 hotels in 25 coun-
tries. The company, founded 10 years ago, 
is flourishing. Since March, it has added 
more than 1,000 hotels, with more than 
half of the new properties in the U.S. Res-
ervations made by new customers have 
increased by 40 percent.

THERE’S ROOM AT THE INN

Punch the clock in a hotel guest room
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To accommodate remote 
workers, hotels are touting 
various office amenities  
over their R&R perks

2    SU N DAY, N OV E M B E R  2 2 , 2020    THE P L A I N  D E A L E R    C L E V E L A N D.CO M    M N   

Continues from K1

And as any frequent flyer knows, air travel-
ers are far from perfectly behaved.

Before my flight, I purchased a pack-
age of higher-quality KN95 masks for my 
journey. I put one on in the parking lot 
at Cleveland Hopkins International Air-
port and didn’t remove it until I was in my 
rental car in Orlando. (I did pull it down 
once, at the request of a Transportation 
Security Administration agent.)

I didn’t take a single sip of water on my 
2½-hour flight. Plenty of my fellow pas-
sengers, however, both ate and drank on 
the flight, including my Frontier neighbor, 
who brought what seemed like a pantry 
full of snacks aboard.

While food and drink purchases on 
Frontier remain suspended (with the 
exception of $2.99 bottled water), United 
flight attendants passed out a snack pack 
to every passenger, which included bottled 
water, pretzels and Biscoff cookies, plus a 
sanitizer wipe. The carrier also offered 
beverage service from its drink cart.

The young man sitting across the aisle 
from me on my return flight to Cleveland 
brought additional food — a doughnut and 
some chips — and had his mask off for a 
full 20 minutes (yes, I timed him). Fortu-
nately, there were several seats between 
us.

Both Delta and Southwest airlines are 
continuing to keep middle seats on their 
planes empty (although Southwest is end-
ing the practice next month). Alas, neither 
of those carriers flies nonstop to Orlando 
from Cleveland or I might have chosen one 
of them.

When we boarded our Frontier flight, 
my husband grumbled: “This is why I 
didn’t want to fly.” He was assigned a mid-
dle seat next to a rather large man at the 
window. I had the aisle.

Though the flight was perhaps 80% 
full, I spotted a bank of empty seats a few 

rows ahead of us and asked a flight atten-
dant if the two of us could move. No, I was 
told, as those rows, closer to the front of 
the plane, are more expensive to reserve. 
He offered me instead a seat a few behind 
my assigned row, where both the window 
and aisle seat were empty. So I relocated to 
seat 33F, separated from the Auntie Anne’s 
drinker by an 18-inch-wide middle seat.

Our United flight home was perhaps 
two-thirds full, and my husband and I had 
a full row to ourselves near the back of the 
plane.

My guess is flights likely will be fuller 
through the holiday season. United 
announced last week that it was adding 
1,400 flights to its Thanksgiving-week ros-
ter because of last-minute demand. The 
carrier is anticipating its busiest week of 
travel since March.

Regardless of how many people are on 
board, the deplaning process needs to be 
improved. On the Frontier flight in par-
ticular, passengers immediately stood up 
upon landing, and gathered shoulder to 
shoulder in the aisle, even before the door 
had opened.

The United deboarding process was bet-
ter — flight attendants called passengers by 
row to exit, but there was still a line of pas-
sengers in the aisle, although that may be 
impossible to completely eliminate. All the 
more reason to keep those masks on tight.

A few other observations:
I traveled with hand sanitizer and 

wipes, and wiped down the arm rests, 
tray table, seat back and other communal 
areas after I boarded. This despite assur-
ances from both United and Frontier that 
they frequently clean their planes with 
virus-killing disinfectant.

 The TSA process was relatively pain-
less, although social distancing was a 
challenge. Markings on the floor — in both 
Cleveland and Orlando — encouraged pas-

sengers to stay 6 feet apart. I was so out of 
practice booking air travel, I forgot to add 
my TSA PreCheck number to my flight res-
ervation. I figured the TSA lines would be 
short, but we waited nearly a half hour in 
Cleveland.

I opted for a carry-on bag instead of 
checked luggage to hasten my exit from 
the airport and limit gathering time 
around a baggage carousel.

The airports were busier than I 
expected, given what I’d been reading 
about the state of air travel, still down 
more than 60% from a year ago. They 
weren’t crowded, but they weren’t empty 
either. 

Boarding areas seemed to have plenty of 
space to spread out.

The only place at either airport that 
alarmed me was a bar in Orlando’s Termi-
nal B, where passengers were seated close 
together drinking. The state of Florida, by 
the way, does not have a mask mandate, 
but Orange County and the Orlando air-
port do.

Mask mandate or not, I had no intention 
of taking mine off in the airport or on the 
plane. I know masks aren’t foolproof, but I 
wanted to feel as if I was doing everything 
I could to ensure my safety. 

I just wish everyone on my flight was 
doing the same.

A wary return to the air 

A United Orlando-to-Cleveland flight was two-thirds full.   Susan Glaser, cleveland.com


